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ABSTRACT

The purpose of this paper is to explore the influence of the university tuition fees on the
education market in the UK. The aim is to identify university tuition fees and whether they
are important in the decision making when choosing a university and the extent of this
importance in different students. 100 students from the north campus of the London
Metropolitan University were chosen as the sample for this research. Because of the
significant differences between the respondents of this research and previous studies
(which are mentioned in this paper’s literature review), a structured interview was
conducted to find out the importance of the factors for choosing a university. A multi
answer survey is conducted to collect data about the extent of each factor plus. This study
uses the mix method approach; Qualitative and Quantitative method. The result of this
study shows increasing university fees is more important for young students than mature
students and there is a relation between increasing fees and the students expectation of
university facilities.
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Introduction

The UK is the one of the leading countries for education in
the world. Such top universities like Oxford, Cambridge and
Imperial College etc make the UK an attractive country for
education. As well as UK Students there are a huge number of
international students and EU students moving to the UK to
complete their higher education.

Analysis of 41 universities in developed countries has
shown that the UK universities fees are the 3rd most expensive
in the world. (Lindvall, 2001).This analysis was conducted
before the tuition fees rose in 2012 as high as £9000
(www.keynote.co.uk). In 2010 the UK parliament allowed the
universities to increase their fees for courses commencing after
September 2012 by more than 75% to £9000.(gurdian In
/2010)there was decline in the number of students entering
higher education and this decline continued by a further 4.1% in
2011. This is mainly due to a lack of or reduction in funding
available to students as the fees continue to rise (keynote).

This current study aims to identify to what extent do fees
matter in the process by which students select their university?
To answer this question this study looked at some previous
students in the same area. Although this paper will look at the
impact of recent reductions in educational budgets on the UK
economy, this study is used to interview and survey to identify
the paper subject.

Literature review:

The universities prospect is to involve their stakeholders
(Hans van Weenen, 2000), universities have stakeholders not
shareholders, which makes the university independent and able
to act quickly and make decisions without external impact
(Wright, 2010). In counties like the UK with such vibrant higher
education systems monitoring the stakeholder exception and
demands is an import factor across the segment (Marsh and
Dunkin, 1997). A lot of providers in higher education discussed,
that there is a need to fix a fair and affordable university tuition,
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plus improving and revising the higher education approach by
placing the expectations and satisfaction factors of university on
stakeholders, especially students (Cheng and Tam, 1997, Griffin
err al, 2003)

Briggs (2006,pp. 717-8) discuses that it is very complicated
to highlight which factors are important when choosing a
university, he points out that these factors might change between
students in different courses and grid.. Reputation about a
specific subject would involve decision making for students
(Moogan et al .2001). The provision and quality of Libraries,
Classrooms, Computer Labs and modern facilities can be
important elements for engineering and science students (Slack
et.al.,2007p69) although these factors are different for medical
students in some ways (Moogan, Baron,2003). Word-of-mouth
and website advertising have an impact on student’s decision
making. Because of this the reputation of a course and the
location of an institution are 2 of the most important factors for
students when choosing a university (Worthington and Higgs,
2004)

On the other hand the importance of various choices is often
weighted differently depending on the level of study. For
example, a Graduate or Undergraduate course will have
different decision criteria (Coocari and Javalgi 1995). Course
and career information showed up as the most important factors
specifically in postgraduate courses (Joseph and Joseph 2000).

Holly and lynch (1981) examine the impact of looking at a
universities previous performances when choosing a university
in the UK. The result shows the general reputation of the
university and in particular the reputation of that university for
that specific course and the advice of parents and teachers have
the most influence during the process of choosing a university.

A study in Netherlands conducted in 1992 by Oosterbeek et
al to identify the relationship between potential student earnings
and choosing a course. The result of the study identified that
there is not a significant relationship between students earning
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prospects and choosing a university. (Oosterbeek, Groot,
Hartog, 1992)

Lin (1997) conducted a study in the Netherlands; in this
study students from seven different universities answered his
questionnaire to identify the student’s reasons for choosing their
university. The most important reason for students choosing
their universities during this survey were:; university facility,
university reputation, traineeships, faculty qualification and
student life style. (Lin1997)

Mazarin (1996) conducted a study in Australia. In this case,
international students were asked about important factors that
impact their decision making for studies. Reputation of the
university in the work place was the most important factor that
was pointed out by students. Institutions reputation for quality,
academic group reputation for quality and willingness to
recognize previous qualifications were other important factors
for international students in the Mazarin case study (Mazarin et
al.1996). The results of this study can be helpful for current
studies, as London metropolitan as a large number of
international students which were chosen for the current study.
Methodology:

Research questions:

The global issue of attracting foreign students has become a
very profitable business, especially in the western world where
western countries are investing to attract foreign students to their
universities (Zimmerman et al.2000). Foreign student fees make
a large contribution to the UK’s university finance. The UK
universities are becoming more and more dependent on overseas
students. 1 in 8 students in UK universities are foreign which
generate a very important income for the government too. The
number of higher education students in the UK rose from 2.2
million in 2004/2005 to 2.3 million in 2008/2009. From 2000 to
2004 the number of undergraduate foreign students rose by over
2.5%. From 2004/2005 to 2007/2008 foreign students in
undergraduate courses rose from 8.7% of total undergraduate
students to 10%, and the number of overseas postgraduate
students rose from 31% to 32% in the same period. Students
shot up by 63.1%. According to the British Council’s 2007
Global Value Report, export of UK education during 2003-2004
was estimated to be worth GBP 8,640.2 million.
(www.keynote.co.uk).

In 2007/2008 more than 45,000 of the UK’s students were
Asian and 55,000 were EU. According to Grant Thornton
research centre in 2009, 2010 9% of total income of university
come from overseas students (www.Keynote.co.uk). It’s a good
success for the UK universities but it makes the segment more
and more susceptible for universities to keep their market
attractive for overseas students.

In 2011 the number of students entering higher education in
the UK had more than a 4.1% decline. This is mainly due to a
lack of or reduction in funding available to students as the fees
continue to rise. Given the complexity of these relationships, it
has been hypothesised that:

H1: fees do matter in the process by which students select
their university.

H2: the UK Universities are in danger of losing the
education market.

On the other hand The UK parliament has planned to cut
funding in the universities by September 2012. Prior to this
new policy in 2010 the UK parliament allowed the universities
to increase their fees for courses commencing after September
2012 to £9000. According to this new policy university are
allowed to increase the fees for all students; home country, EU
and non EU students (www.keynote.co.uk). According to
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previous university funding rules, non EU students had to pay
the total amount of courses fees (university funding does not
support the non EU student) which would have made a huge
difference with these new fees, so this new policy would not
have a huge effect on non EU students. The main influence will
be on EU and home students, the tuition fee for EU and home
students would increase by more than 75%, given the current
issue of university fees, it has been hypothesised that:

H3: increasing universities fees will be have an effect on the
process of choosing a university for the UK and EU students.

London Metropolitan University is an international
university with more than 90% non British students” (P.Block,
2011), which was identified by this research. This huge number
of foreign students has a significant impact on this research.
London Metropolitan students as they are foreign students might
have different expectations and demand and opinions about the
important factors of university. So for relating the finding of this
study to other universities it was necessary to identify that there
is not a significant difference about what factors had been
important when choosing the university for the metropolitan
university students or any other students. It has been
hypothesised that:

H4: there is a significant different expectation, demands or
opinions about the important factors of choosing a university
between London metropolitan university students as foreign
students and other universities students.

Interview:

Choosing the method for research is dependant on the
purpose of the research (Yin, 1994). Newman and Benz (1998)
identified qualitative research as “A Detailed description of
situations, events, people and interactions” (Newman and Benz,
1998). To test the 4™ Hypothesis, this study used a qualitative
research approach in an attempt to capture the essence of the
attitude of the London Metropolitan University about factors
which were important to them when choosing the university,
and comparing this data to the previous study findings about
important factors when choosing a university.

To collect this qualitative data, secondary data about
important factors when choosing a university which were
identified in the lecturers review are used to design and write a
structured interview by variety yes/no by a clinical psychologist.
The yes/no questions are aimed to recognize if the factors which
assisted in previous studies in the UK are important for London
Met students or not. To avoid making assumptions in that
question, the questioner tried to break up the questions and give
some examples to the students.

A pilot study program is chosen to examine the questions in
the interview, to identify any ambiguities in the questions and
the range of responses for each question. But as English is the
second language of the majority of London Met students, and
the interviews are supposed to be conducted in the English
language, | decided to pre-pilot the interview questions by
informal interview with non native English persons (family and
friends). Pre-pilot exams identified that some of the interview
questions needed some small changes. After rewriting the
interview, to make sure if the interview is clear and acceptable,
new interviews are tested by a formal pilot study. The pilot
study was based on subjects from a similar population, of that
which would be interviewed (non native English students).
Nottingham University are interviewed, they had no problem in
understanding the meaning of the questions, and they noted that
questions were very clear and simple. After doing the pilot
study, the interview was ready to be conducted in the regarded
population.
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100 undergraduate students from the North campuses of the
London Metropolitan University were chosen as the sample for
interviewing. The 3 different cafes in the university were chosen
as the places to conduct the interviews. The interviewer was
unqgualified on interviewing, so to avoid effects in the data
which were supposed to be collected by the interviewer, the
interviews were conducted with 3 interviewers. Each interviewer
took the responsibility of interviewing 5 students during several
different days. By the end of the interview program the
interviewer group had interviewed 100 undergraduate students
in total.

As the questions in this interview were Yes/No answers,
coding the answers was very simple.

Qualitative interview analysis

If you look closely at chart 1 it illustrates the percentage of
each important factor when choosing a university that previous
studies identified as important for the students.

The reputation of a specific course ( Hooley, Lynch, 1981)
(Moogan et al 2001) (Worthington and Higgs, 2004), and the
location of the university (Worthington and Higgs, 2004), that
are mentioned as 2 important factors in a students' decision
making process had an effect of 10% and 20% respectively in
the process of choosing a university with the London met
students. The reputation of the university in the work place by
18% was one of the most important factors for the students
which was identified as an important factor in the case study of
international students in the Mazzarol (1996) study.

What is very surprising is that the student’s life style
(lin1997) was the most important factor for students with 27%
importance. While the general reputation of the university which
is identified as an important factor by several studies was just
3%. Whilst university facilities (Slack et.al, 2007) (Lin1997)
were important for 57% of the students. Just two factors,
financial support aid and family tradition were of no importance
to students when choosing a university.

These results show a support for the 4™ hypothesis: there
are no significant different expectations demands or opinions
about the important factors of choosing a university between
London metropolitan university students as foreign students and
other universities students. That meant the result of this study
can be relative to students of others universities and future
studies in other universities can use the findings of this paper.

m General reputation of the university
8 1%

mSpedcial reputation in specific course
28

mThe university location
57

W The university atmosphere
75

m The university facility
10
m Reputation of university in the work
place
50
Family tradition
0
The university fee
17
Accommodation subject
2
Chart 1
Survey

This paper follows a quantitative approach to identify the
students excepting and satisfaction factors. Quantitative data
will be analyzed by statistic analysis to describe the relation of
personal differences and important factors when choosing a
university.
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Surveys are the common tools that universities usually use
to identify the students excepting and satisfaction (Ramsden,
2005). To capture the extent of importance of each factor a
survey with 20 questions is wrote. 10 questions were same as
the interview questions about important factors of choosing a
university. To answer the H2 and H1 of this study: would
increasing the university fee in the UK impact on the education
market in this country?, 2 more questions are added to the
survey about: how important would be the future increase of
fees for students and how difficult would it be for students to
complete their education if their university fees increase? In
total 13 questions were measured using multiple items, four
point type scales, that ranged from 1) not at all 2) important 3)
very important and 4) extremely important.

In addition to these 13 questions the survey included 7
personal questions about Age, Gender, Family situation, and
study background etc. The pre-pilot and pilot study is used to
pilot and pre pilot (same process as interview question).
Questions in the survey aim to identify the relationship between
age, gender, nationality, family situations, educational
background, subject of study and employed or unemployed and
any other factors which a student may mention during the
interview which are important when choosing a university and
the university tuition fee. This data later is analyzed by
statistical factor analysis.

The population of the survey was the same as the interview
population: 100 undergraduate students in north campuses of
London Metropolitan University. The survey was conducted by
2 interviewers in 2 cafes in the London Met tower building in
the north campus. Over 5 different days 10 undergraduate
students were asked each day to answer the questions in the
survey. The information about all 100 students which answered
the survey are collected in table
Qualitative Data Analysis(Survey)

To analyze the quantitative data this paper | have used T-
tests and regression statistic analysis.

The t —test was used to measure how likely it is that the
difference between the means of the two groups (e.g.: Single
and married, female and male, young and mature, etc.) who
respond in the survey, is due to some real difference between the
groups and not due to random chance at the level of 0.05 (Table
2). (Kairis, 2000). Tables Al, A2 and A3 show the results
comprising of the performance of female and male, Single and
married, young and mature, non EU and EU students for the
questions 18, 19 & 20 of the survey.

Table Al Average female | Average male | t-test
Question 18 | 1.95 1.84 0.61
Question19 | 2.37 2 0.13
Question 20 | 2.07 1.61 0.03
Table A2 Average single | Average married | t-test
Question 18 | 2.02 1.6 0.09
Question 19 | 2.12 2.42 0.47
Question 20 | 3.04 2.95 0.73
Table A3 Average young | Average mature | t-test
Question 18 | 1.44 3.29 0.51
Question 19 | 2.18 212 0.80
Question 20 | 2.94 3 0.87
A4 EU | NonEU | t-test
Qustion18 193 | 1.84 0.70
Question 19 | 2.46 | 2.15 0.31
Question 20 | 2.96 | 3.15 0.45
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By looking closely at the T-test analysis in table A4 it
illustrates that, in the Level of 0.05% there is not a statistically
significant difference between European and Non European
students, that means there is not a relationship between the fee
as an important factor in the process when selecting a university
and students nationality. These results do not support the 3™
Hypotheses: “so increasing universities fees will not have a
greater affect on the UK and EU students over then non EU
students”.

Although table A3 shows that on average there is a
difference of importance in fees between young and mature
students, the T-test results show these differences are just
because of random chance. A T-test between single and married
students illustrates that the tuition fee has been statistically more
important for single students than married students while there is
not a difference between these two groups of students about the
extent of the importance of fees and the possibility of these fees
increasing in the future. In addition, table A2 shows on average
the tuition fees have been more important for single students
than married students and the t-test result supports that
differences on average and is not by chance, there is a real
different level of importance of fee s between single and married
students.

What is surprising in this data is University fees on average
have been more important for female students than male
students, and T-test results shows that there is statistical
difference in level of 0.05% in the data of question 20, which
means that if the university fees increase then females are less
able to complete their studies than males. While according to the
t-test result of questions 18 and 19 fees and the possible increase
of courses fees have not been more important for females than
males. So if the increasing of the fees will affect the
affordability to finish the courses on females how come the
increasing the fee is not significantly important for female?!

Regression analysis can help us to find out if there is a
reason for this paradox in the results or if it’s because of a lack
of research in the process. With regression analysis we are able
to find out if there is a relationship between gender and other
variables , which will show us if there is any logical reason for
this paradox or not.

Regression is a very useful analysis tool. In market research
regression can be used to examine sample data and draw
conclusions about the importance of relationships that exist
between variables (Russell and Martin ,1976 ).

In this study Question 17, 18 & 19 which were about the
importance of fees were the dependant factors (Y) and other
questions were the independent factors (X). After doing several
Regression tests, data about nationality and subject of study and
background are removed to reduce the error. Table B1, B2 and,
B3 shows the result of regression between other data.

As we can see in table B1 and B3 significant F is much
higher than 5% which means the data in the table are not
significant. But Significant F in regression analysis of question
19 is reliable at 5% level, looking closely at P-value in this table
shows the X3 age and X15 facility are significant. According to
this data we can conclude that fees are more important for young
students than mature students. And according to  the
relationship between X15 (facility) and Y19 (Increasing fee), we
can say if the tuition fee increases in future students are
expecting to see an improvement in facilities in university
despite this increase.

Charts ClandC2 are the distribution for importance of
increasing fees (Y) and age (X3)and facilities (X15).
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According to regression test, the young students who care
more about facility are more care about increasing the fees in
future.
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CHART B2: Y 19 important would the future increase of
university fee be to you?

Compare between charts C1 and C2 shows facility is more
important for student than fees, so we can conclude, if the
universities fees increase young student will expect the
university facilities improve as well. Or we can say if the
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university facilities arebetter young students are more agree to
pay more fees.

This result support the H1: fee dose matter for young
students who have expectation high standard facilities in a
university.

And as the regression analyze result of Question 20 ( which
was How difficult would it be for students to complete their
education if their university fees increase) do not shows any
significant statistic we can conclude : this result don’t support
the H2 , the UK university are not in the danger to lose their
market.
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Conclusion

Because of the competitive education market across the
world in universities, UK universities to keep this market should
be more understanding of the extents of the negative impact of
the current issue on their students (as a stakeholder). What
concepts of the universities should be improved upon and
expanded to make their stakeholders satisfied? To save the
market and insure the universities future, this study was
conducted in London and the sample chosen from just one
university. Consequently it was not a very big sample size
(because research is an expensive approach) but as the finding of
this research shows we can relate the findings of this study to
other students, which canbe a useful guide for a universities
understanding for future studies to identify the expectations of
students and insure the future of the education market in the UK.
As the result of this paper shows the universities to attract the
young students should improve the universes facilities. But
there is big possibility of another important factors that future
studies can focuses on them.
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